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Taiwan Consumers’ Awareness and Willingness to Pay for Eco-labeled

Seafood

Hsin-Jou Yeh", Hsiang-Wen Huang

Institute of Marine Affairs and Resource Management, National Taiwan Ocean University

Eco-labeling is market-based initiative sustainable fisheries management, in order
to change the fishing pattern of fisheries. This study aims to explore Taiwanese
consumers’ awareness and willingness to pay for existing quality label, such as
CAS and TAP, and eco-labeled seafood, and to providing a strategic direction for
the promotion of eco-labeling. In this study, 468 effective questionnaires were
collected by web-based survey during October to November 2016. Results
showed that top three types seafood consumed by Taiwanese were shells, salmon
and shrimps. The factors that affected consumers to buy seafood were the
freshness of seafood and favor, the least concern is the fishing gears. Regarding
the perception of existing quality label, there are significant differences among
age and educational level, the purchase intention from older and the high
educational level was higher than others, but there was only significant
differences among educational level in the recognition of eco-label. Results also
indicated 72.4% of respondents trust eco-label, simultaneously there have positive
correlation between willing to pay a high price for eco-labeled seafood.
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